‘Metro paints station red, brands sit up

. CMRL to Gain

~As Firms Want
- To Affix Names
To Its Stations
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Chennai: With its bright red
painted walls, Nandanam met-
ro station has added colour to
the junction. Soon, a few other
metro stations too will sport a
new look with different colo-
urs and popular brands prefix-
ing their names as Chennai
Metro Rail Limited (CMRL)
has started giving out cont-
racts for branding stations to
raiseadditional revenue.
Nearly two months ago,
motorists crossing the bust-
ling Nandanam junction wo-
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MORE MONEY: Painting metro stations with vivid colours has earned

CMRL a revenue sour ce, with firms coming forward for collaborations

uld have noticed the walls of
the entrances and the ancilla-
ry building of Nandanam met-
ro station sporting bright red
paint. Officials said contracts
were awarded and now The
Muthoot Group’sname has be-
enadded tothenameof thesta-
tion. “Soon, Teynampet
and Thousand Lights will ha-

venames of brands,” an offici-
alsaid.

After Nandanam metro
station caught the attention of
the Chennaiites, officials said
many firms have already app-
roached them to affix brand
names in the upcoming pha-
se-2 stations. Metrorail offici-
als said they have awarded

contracts for renaming and
branding of Teynampet and
Nandanam metro to Vas Me-
dia and Thousand Iights met-
rostation to Spencer Plaza.

“Other firms and brands
are showing inferest in our
phase?2 stations. A private
hospital wants to affix its na-
me to the Alwarpet station af-
ter it begins operation,” an of-
ficial said.

While many more stations
would soon be renamed with
well-known  brands, for
CMRL, this exercise is one of
the avenues to generate non-
fare revenue, Space inside and
outside stations are also being
rented out for setting up retail
outlets and restaurants of
well-known brands as well as
ATMs. Efforts are also under
way to award contracts for ad-
vertising inside the stations.

“Maximising options to ge-

nerate non-fare revenue helps
in keeping the ticket fares Loy 1
and operating efficiently,” an’
official said.

The outer walls of a few
metro trains too are covered
with stickers of colourful ad-
vertisements while the inside
walls have slots for brand pro-
motions. Earlier, CMRL floa-
ted tenders to sell advertise-
ment space on the pillars of
the elevated corridors where
brands can install boards with
colourful lights, But so far; the-
reseem to bena takers.

While low patronage is ci-
ted as one of the reasons for
the poor use of ad space in sta-
tions and trains, with the ope-
ning of another 9km line in
North Chennai, CMRI, offici-
als said their patronage may
go up by 30% which will, in
turn, attract more firms and
bring additional revenue,



